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What is the CPT?

Connection: NASBA’s 501(c¢)3 organization focused
on enhancing public trust in business

Purpose: Develop, Encourage, Acknowledge and
Promote ethics and ethical leadership

Mission: To champion the public trust by advancing
ethical leadership in business, institutions and
organizations




FY 2013 Primary Focus Areas
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FY 2013 Highlights
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FY 2013 Highlights

Student Leadership Conference Participation
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FY 2013 Highlights
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FY 2013 Highlights

New Strategic Partnerships

ECEOA

ALPFA ETHICS & COMPLIANCE
® OFFICER ASSOCIATION

Bullging Trust and Qvganizational Integrity Worigwide

Association of Latino Professionals
In Finance and Accounting

e ENTER FOR AUDIT QUALITY

l ' ' ' | Serving Investors, Public Company Auditors, & the Markets




FY 2013 Highlights

Funding Sources

NASBA

Individual
Supporters

Lorporate
Lontributions




FY 2014 Plans

27 Student Chapters

Dver 50 Student Leaders in St. Louis
Materials & Resource for CPE
Lorporate Online Certification

Case Study Workshop Tour



Future for the CPT
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